“MERHABA” Global Marketing SIG members!

Welcome to the December 2009 issue of the AMA Global Marketing SIG’s monthly E-News
 
On behalf of the Global SIG Board, we send you best wishes for the holiday season and the New Year, and look forward to keeping you abreast of exciting developments in global marketing research, education and practice in 2010.  

GLOBAL INTERESTS  NEWSLETTER:  October 2009 issue

If you have not already done so, you may want to check out the information packed Global Interests vol. 12, October Issue at: http://amaglobalsig.msu.edu/news.htm
JOURNAL OF INTERNATIONAL MARKETING: Forthcoming Articles 

As a service to our readers, the Forthcoming Articles page features postprints of authors' originally submitted manuscripts to JIM. These postprints have been reviewed by JIM reviewers and have been accepted by the editor for publication but are not yet in their final publishable form. 

Next Issue: March 2010  

Drivers of International E-Tail Performance: The Complexities of Orientations and Resources
Deborah A. Colton, Martin S. Roth, and William O. Bearden
Full Text
Exploring Cross-National Differences in Organizational Buyers’ Normative Expectations of Supplier Performance
Michelle D. Steward, Felicia N. Morgan, Lawrence A. Crosby, and Ajith Kumar
Full Text
The Effect of Collectivism on the Importance of Relationship Quality and Service Quality for Behavioral Intentions: A Cross-National and Cross-Contextual Analysis  
V. Emre Ozdemir and Kelly Hewett
Full Text
Drivers and Performance Outcomes of Relationship Learning for Suppliers in Cross-Border Customer-Supplier Relationships: The Role of Communication Culture 
Ruey-Jer "Bryan" Jean, Rudolf R. Sinkovics, and Daekwan Kim
Full Text
Exporting Services Successfully: Antecedents and Performance Implications of Customer Relationships
Christina Sichtmann and Maren von Selasinsky
Full Text
AMA ANNOUNCEMENT:  2010 Summer Marketing Educators’ Conference

As you may know, the 2010 AMA Summer Marketing Educators’ Conference will be held at the Boston Marriott Copley in Boston, MA on August 13-16 2010.  As 2010 SIG leaders we would very much appreciate your participation in the Summer Marketing Educators'  Conference -- as an author, reviewer, discussant or chair. If you agree to serve as a reviewer, track chairs will send you one or two papers.   

We are very pleased that the AMA continues to provide us with access to the allAcademic online conference management system. This system greatly expedites the review process and provides participants with timely feedback. To begin the process of signing up as a conference reviewer, please: 

(1)     go to  http://convention2.allacademic.com/one/ama/summer10; 
(2)     create a new account, even if you have had an account in the past (the system doesn't remember you); 
(3)     from the Submitter Menu click  “Volunteer to be a Reviewer” and complete the personal information; and 
(4)     identify at most two tracks for which you would like to serve as a Reviewer. 

We hope we can count on you as a reviewer, and we encourage you to ask your SIG members and other colleagues to register as a reviewer. We also hope you will plan to submit a competitive paper, working paper or a special session proposal. The submission deadline is January 14, 2010 and the Call for Papers can be found at www.marketingpower.com/summered.
RESEARCH AND TEACHING SUPPORT

Below are articles of use in your global marketing courses.

· Companies More Prone to Go 'Vertical' 

Return of the 100-year-old strategy in which a company controls materials, manufacturing and distribution. Check it out at: http://online.wsj.com/article/SB125954262100968855.html
(December 1st, 2009)

· Struggling giants: Toyota slips up
Toyota jeopardised its formerly stellar reputation for quality by pursuing volume at all costs and by failing to put the needs of its customers first. Check it out at: http://www.economist.com/opinion/displaystory.cfm?story_id=15065913
(December 10th, 2009)

· Sanofi-Chattem: Another Bet on the Global Consumer
Expect more consumer product acquisitions, looking to take advantage of the weak dollar and relatively undervalued companies. Check it out at: http://blogs.wsj.com/deals/2009/12/21/sanofi-chattem-another-bet-on-the-global-consumer/
(December 21st, 2009)

· Indian super-compact car market overtakes Japan

Declining sales in Western markets coupled with robust growth in Asia redraws the global map of the auto industry. Check it out at: http://www.businessweek.com/ap/financialnews/D9CP63M03.htm
(December 23rd, 2009)

CALL FOR PAPERS
Special Issue of Journal of International Marketing:  Review Articles
The Journal of International Marketing wishes to publish articles that both (1) rigorously review the current state of international marketing thought in international marketing areas and (2) provide guidance for future research and practice in these areas. Articles can employ any number of approaches, inclusive of, but not limited to, theoretical review, structured reviews of literature areas, and meta-analytic reviews. View the full CFP at: http://www.marketingpower.com/AboutAMA/Documents/JIM CFP Review Articles.pdf.  Questions pertaining to the CFP should be directed to: David A. Griffith, Editor, Journal of International Marketing, Department of Marketing, The Eli Broad Graduate School of Management, Michigan State University, N370 North Business Complex, East Lansing, MI 48824-1112, U.S.A. E-mail: griffith@bus.msu.edu. 

Submission Deadline: Open Call – no deadline

Special Issue of Journal of World Business: “Internationalization of Chinese Firms”

As China stays on course to become the largest economy in the world, its enterprises look to conquer global markets, outside the Asian-Pacific area. This rapid evolution of Chinese enterprises in global markets has drawn today’s authors to write about their development and impacts. Emphasis will be placed on conceptual and empirical papers that advance the theoretical development of internationalization of Chinese firms addressing a range of topics/issues. Submitted manuscripts should follow the format as indicated in the Submission Guidelines on the journal Web site: http://www.elsevier.com/wps/find/journaldescription.cws_home/620401/authorinstructions. Authors should submit an electronic copy of their manuscript as a word-file via email attachment to the guest editors Dr. Sylvie Laforet at: s.laforet@sheffield.ac.uk, Prof. Stan Paliwoda at: stan.paliwoda@strath.ac.uk, and Dr. Junsong Chen at: cjunsong@ceibs.edu.
Submission Deadline: December 31, 2009
International Conference on “Innovation and Technology in Korea in International Perspective”
South Korea has attained spectacular economic success in recent decades. It has reached the status of a Newly Advanced Economy, with challenges ever more mirroring those faced by other advanced economies. In this context, the consequences for the innovation system of socio-economic change, of socially and environmentally responsible development concepts and of policy-making in reaction to and beyond a period of financial and economic turmoil constitute relevant issues. In the forthcoming conference, it is planned to analyse the parallel challenges for innovation and technology for the Republic of Korea and other advanced economies more thoroughly. The conference will be held in Vienna, Austria, on 24 and 25 September 2009, at the Austrian Federal Economic Chamber. Proposals should be sent by email to all of the organizers: Dr. Joerg Mahlich, Austrian Federal Economic Chamber, Vienna/Austria, joerg.mahlich@wko.at, Prof. Dr. Werner Pascha, Institute of East Asian Studies (IN-EAST), Duisburg-Essen University, Germany, werner.pascha@uni-due.de and Dr. Bernhard Seliger, Head of Seoul Office, Hanns-Seidel-Foundation, seliger@hss.or.kr. 
Final papers for publication: December 31, 2009

Special Issue of Journal of International Marketing: “Innovation in the Global Marketplace”
Innovation has become increasingly important to marketing academics and practitioners as firms operate in a larger number of markets and organic growth becomes the watchword in the executive suite. The specific goals of this special issue are to present new insights into the concepts of innovation, innovation management, and the innovation-customer linkage that are relevant to marketing scholars and practitioners concerned with the challenges of innovation in global markets. Submitted manuscripts should follow the format as indicated in the Submission Guidelines on the journal website: http://marketingpower.com/jim. The specific CFP can be found at: http://www.marketingpower.com/AboutAMA/Documents/JIM CFP Innovation 2010.pdf 
Questions pertaining to the special issue should be directed to: David A. Griffith, Editor, Journal of International Marketing, Department of Marketing, The Eli Broad Graduate School of Management, Michigan State University,N370 North Business Complex, East Lansing, MI 48824-1112, U.S.A. E-mail: griffith@bus.msu.edu. 

Submission Deadline: February 8, 2010

6th Meeting of The Royal Bank International Research Seminar: “Global Consumer Behavior and Marketing Strategy”

Royal Bank International Research Seminar will exceptionally take place in beautiful Tokyo, at Ryutsu Keizai University, Chiba, Japan. This special seminar is co-sponsored by the Korean Academy of Marketing Science, Ryutsu Keizai University, the Society for Marketing Advances and the Journal of Business Research. The main topic of this seminar is to explore the relationships among the concepts of globalization, consumer culture and marketing strategy. The role of culture in the consumer decision-making process is an area in need of new developments, theories and knowledge in light of the trends toward global consumer markets and the rapid growth of existing and new products (e.g., goods and services) around the world.

Papers should follow the guidelines of the Journal of Business Research. Electronic submissions are required. The best papers of the Royal Bank International Research Seminar will be considered for publication in a Special issue on Global Consumer Behavior and Marketing Strategy in the Journal of Business Research. Please send your submissions (or any inquiry) by email to both of the co-chairs: Prof. Michel Laroche, Department of Marketing, John Molson School of Business, Concordia University, laroche@jmsb.concordia.ca, and Prof. Seong-Yeon Park, Ewha School of Business, Ewha Womans University, sypark@ewha.ac.kr.

Submission Deadline: March 15, 2010

Seminar Schedule: September 9-12, 2010
TEACHING MATERIALS NEEDED 

 

As educators we are always striving to improve. In an effort to increase the ability of educators to develop best practices for the advancement of global marketing within the educational system the AMA Global Marketing SIG is endeavoring to create a storehouse of teaching materials for those teaching courses related to international/global marketing. Please forward your syllabi, project/exercise ideas, teaching tips, multimedia materials and suggested books to Esra Gencturk at: esra.gencturk@ozyegin.edu.tr
Teaching materials gathered are being posted at: http://amaglobalsig.msu.edu/teaching2.htm 

 

 

AMA GLOBAL MARKETING SIG WEBSITE 

 

Our SIG website is hosted at Michigan State University (www.amaglobalsig.msu.edu). For more information about the website, please contact David via e-mail at: griffith@bus.msu.edu.  
 

 

GET MORE INVOLVED 

 

All members of the AMA Global Marketing SIG are strongly encouraged to become more actively involved in SIG activities. Opportunities for participation abound. The strength of the SIG will grow through participation of the membership. Please become more active. To become more active, please contact any of the members of the Board (http://amaglobalsig.msu.edu/AboutUs.htm). Members are also strongly encouraged to share articles of interest, valuable teaching tips, and conference announcements for the E-news. Should you have any questions or comments about the AMA Global Marketing SIG or SIG activities, please do not hesitate to contact me.

Esra Gencturk, Ph.D.

esra.gencturk@ozyegin.edu.tr
Özyeğin University
Vice-Chair, Communications

AMA Global Marketing SIG 

